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Health and Wellbeing Fair 
2
nd
 October 2012 

 
Feedback Report 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 

 
How did you come to hear about the Health & Wellbeing 

Fair? 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
Word of mouth and the Intranet was the most successful form of media for 
advertising the Health and Wellbeing Fair, whilst Grapevine made the least 
impact. 
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Which building do you work at?  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The vast majority of those who attended the fair on the 2nd October work at 
The Centre, with only one person attending from Landmark Place. Therefore, 
further advertising at Landmark Place and other council locations may need to 
be considered for the Health and Wellbeing fair on the 17th.  
 
 
 
 
NB: Other = Those who work in a different location to the one’s stipulated on  
                     the form but failed to specify what building.  
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Which Directorate are you from? 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The vast majority of those attended the Wellbeing Fair on the 2nd were from 
the RH&R Directorate – this maybe reflective of the location.  
Any further advertising may need to be steered towards the WB Directorate 
and the CE Directorate who had zero attendance.  
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What did you find the most and least constructive and 
why? 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
When asked to provide feedback many people simply said ‘all of it was 
constructive’ and that ‘nothing lacked appeal’. However, I have acknowledged 
the responses of those who were more specific in the table above.  
It would appear that the vast majority of people found the Drug and Alcohol 
team to be most constructive, stating that it was interesting to find out how 
many units of alcohol they consume and how this could affect their health. 
Meanwhile, the least appealing stand was the Smoking Cessation, I must 
point out however, that the only reason people gave for choosing this stand 
was because they themselves do not smoke and so found it irrelevant.  
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Did you find the venue convenient?  
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
As you can see the overwhelming majority of people who attended the fair 
found it a convenient location – mainly because the majority of those who 
attended work at The Centre. Only one person found the location 
inconvenient, reason unknown. 
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Would you like the event to be held during lunch hours? 
 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
44 out of the 63 people who answered this question would like this event to be 
held during lunch hours, however we have tried to hold these events at 
different times to encourage attendance from other sites (e.g. residential). 
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Do you feel that the Health & Wellbeing Fair has achieved 
its task in motivating people to consider their lifestyle? 

 
  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
Additional Comments 

o Good event 
o Very informative 
o Well organised 
o Wish to have more events like this in the future 
o Enjoyable 
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